THURSDAY MAY 18

	
	10.30-12.00
	13.00-14.30
	15.00-16.30
	17.00-18.30

	
	
	
	
	

	A2-005
	
	20 Leading for Creativity (RT)
	20 Leading for Creativity
	

	A2-010
	
	
	
	

	A2-015
	38 The Strategist
	38 The Strategist
	38 The Strategist
	38 The Strategist

	A2-020
	
	
	
	

	A2-030
	33 Project Mgmt (TKNS)
	33 Project Mgmt
	33 Project Mgmt
	33 Project Mgmt

	A2-035
	35 Rethinking
	35 Rethinking
	31 Philosophical Aspects
	31 Philosophical Aspects

	A2-040
	
	22 Mgmt Education
	22 Mgmt Education
	22 Mgmt Education

	A2-050
	
	24 Networks
	24 Networks
	

	A2-059
	23 Mastering CP
	23 Mastering CP (PANEL)
	19 Integrated Op.
	19 Integrated Op.

	A2-060
	04 Concepts (org learn) 
	04 Concepts (org learn) 
	04 Concepts (org learn) 
	04 Concepts (org learn) 

	A2-070
	
	14 Firms as Complex
	14 Firms as Complex
	14 Firms as Complex

	A2-075
	02 Competitive Advantage
	02 Competitive Advantage
	02 Competitive Advantage
	02 Competitive Advantage

	A2-080
	05 Communication
	
	10 E-business
	10 E-business

	A2-085
	
	
	25 Not Yet Published
	25 Not Yet Published

	A2-090
	06 Corporate Gov.  (TKNS)
	06 Corporate Gov. 
	06 Corporate Gov. (PANEL)
	06 Corporate Gov. 

	A2-095
	
	
	
	

	B1-030
	
	
	
	

	B2-010
	18 Innovation
	18 Innovation
	18 Innovation
	18 Innovation

	B2-020
	
	09 Customer Profiling
	
	

	B2-030
	42 GT Innovation
	42 GT Innovation
	42 GT Innovation
	42 GT Innovation

	B2-040
	
	
	
	

	B2-045
	
	
	
	

	B2-050
	28 Performance Mgmt
	28 Performance Mgmt
	28 Performance Mgmt
	28 Performance Mgmt

	B2-060
	
	
	17 HRM
	17 HRM

	B2-065
	
	
	
	

	B2-070
	36 Revitilizing CT
	36 Revitilizing CT
	12 Emotions in Org.
	12 Emotions in Org.

	B2-080
	16 Gender, Div & Mgmt
	16 Gender, Div & Mgmt
	16 Gender, Div & Mgmt
	16 Gender, Div & Mgmt

	B2-085
	
	
	
	

	C2-005
	43 GT Leadersh. & Mgmt.
	43 GT Leadersh. & Mgmt.
	43 GT Leadersh. & Mgmt.
	43 GT Leadersh. & Mgmt.

	C2-010
	
	
	29 Performance Measurem.
	29+45 PM+GT Pub Mgmt

	C2-020
	30 Perspectives M&A
	30 Perspectives M&A
	30 Perspectives M&A
	30 Perspectives M&A

	C2-030
	44 GT Organization
	44 GT Organization
	44 GT Organization (RT)
	44 GT Organization (PO)

	C2-040
	41 GT Strategy 
	41 GT Strategy 
	41 GT Strategy 
	41 GT Strategy 

	C2-055
	Cultural Program
	Cultural Program
	Cultural Program
	Cultural Program

	C2-060
	37 Strategy as Pract.
	37 Strategy as Pract.
	37 Strategy as Pract. 
	37 Strategy as Pract.

	C2-065
	27 Org. Energy
	27 Org. Energy
	27 Org. Energy
	

	C2-095
	Cultural Program
	Cultural Program
	Cultural Program
	Cultural Program

	C1-060
	Cultural Program
	Cultural Program
	Cultural Program
	Cultural Program

	C1-060*
	Cultural Program
	Cultural Program
	Cultural Program
	Cultural Program


C1-060* = Outside C1-060

GT 
= General Track



PO 
= Poster Session

TKNS
= Track Key Note Session


RT 
= Round Table Session/Interactive paper session

FRIDAY MAY 19

	
	10.30-12.00
	13.00-14.30
	15.00-16.30
	17.00-18.30

	
	
	
	
	

	A2-005
	01 Aesth & Art
	01 Aesth & Art
	
	

	A2-010
	
	
	
	

	A2-015
	13 Employment Relations
	
	
	

	A2-020
	26 Org. Transf & Dev
	26 Org. Transf & Dev
	26 Org. Transf & Dev
	26 Org. Transf & Dev

	A2-030
	33 Project Mgmt
	33 Project Mgmt
	33 Project Mgmt
	33 Project Mgmt

	A2-035
	31 Philosophical Aspects
	
	
	

	A2-040
	22 Mgmt Education
	22 Mgmt Education
	22 Mgmt Education (WS)
	22 Mgmt Education (AD)

	A2-050
	15 Gender & Mgmt
	15 Gender & Mgmt
	15 Gender & Mgmt
	15 Gender & Mgmt

	A2-059
	19 Integrated Op.
	
	
	

	A2-060
	40 GT Marketing 
	40 GT Marketing 
	40 GT Marketing 
	40 GT Marketing 

	A2-070
	
	
	03 Business & Civil soc.(RT)
	03 Business & Civil soc.

	A2-075
	02 Comp Adv (PANEL)
	02 Competitive Advantage
	02 Competitive Advantage
	

	A2-080
	10 E-business
	10 E-business
	
	

	A2-085
	25 Not Yet Published
	25 Not Yet Published
	
	

	A2-090
	06 Corporate Gov. 
	06 Corporate Gov. 
	06 Corporate Gov.  (RT)
	06 Corporate Gov. (PO)

	A2-095
	06 Corporate Gov.  
	06 Corporate Gov. 
	06 Corporate Gov.  (RT)
	

	B1-030
	
	
	
	

	B2-010
	18 Innovation
	18 Innovation
	18 Innovation
	18 Innovation

	B2-020
	07 Corporate Reputation
	07 Corporate Reputation
	
	

	B2-030
	42 GT Innovation
	42 GT Innovation
	42 GT Innovation
	

	B2-040
	39 Welcome (the jungle)
	39 Welcome (the jungle)
	39 Welcome (the jungle)
	39 Welcome (the jungle)

	B2-045
	11 Educational Mgmt
	11 Educational Mgmt
	11 Educational Mgmt
	

	B2-050
	
	
	
	

	B2-060
	17 HRM
	17 HRM
	17 HRM
	17 HRM

	B2-065
	16 Gender, Div & Mgmt
	16 Gender, Div & Mgmt
	
	

	B2-070
	12 Emotions in Org.
	12 Emotions in Org.
	12 Emotions in Org.(RT)
	

	B2-080
	16 Gender, Div & Mgmt
	16 Gender, Div & Mgmt
	
	

	B2-085
	21 Learning in Entrepr.
	21 Learning in Entrepr.
	21 Learning in Entrepr. (RT)
	

	C2-005
	
	32 Positive Org. Stud
	32 Positive Org. Stud
	32 Positive Org. Stud (RT)

	C2-010
	29+45 PM + GT Pub Man
	45 GT Public Mgmt
	45 GT Public Mgmt
	

	C2-020
	34 Relational Persp.
	34 Relational Persp.
	34 Relational Persp.
	

	C2-030
	
	
	
	

	C2-040
	41 GT Strategy 
	41 GT Strategy 
	41 GT Strategy (FS)
	

	C2-055
	08 Creating Effective Rel.
	08 Creating Effective Rel.
	
	

	C2-060
	37 Strategy as Pract. 
	37 Strat as Pract.
	37 Strategy as Pract. 
	37 Strategy as Pract(PANEL)

	C2-065
	
	
	Oikos CWC
	

	C2-095
	
	
	
	

	C1-060
	Cultural Program
	Cultural Program
	Cultural Program
	Cultural Program

	C1-060*
	Cultural Program
	Cultural Program
	Cultural Program
	Cultural Program


C1-060* = Outside C1-060




FS  = Free Session


GT 
= General Track




AD = Academic Debate

TKNS
= Track Key Note Session



WS = Work Shop (Interactive)

RT 
= Round Table Session/Interactive paper session
CWC = Case Writing Colloquium

PO 
= Poster Session

SATURDAY MAY 20

	
	09.00-10.30
	11.00-12.30

	A2-005
	
	

	A2-010
	
	

	A2-015
	
	

	A2-020
	
	

	A2-030
	33 Project Management
	33 Project Management

	A2-035
	
	

	A2-040
	
	

	A2-050
	
	

	A2-059
	
	

	A2-060
	
	

	A2-070
	03 Business & Civil society
	03 Business & Civil society (Interactive Session)

	A2-075
	18 Innovation 
	

	A2-080
	
	

	A2-085
	
	

	A2-090
	
	

	A2-095
	06 Corporate Governance
	

	
	
	


